BUSINESS
ADVISORS

GROW YOUR BUSINESS WITH
OUR ONE TO ONE SUPPORT!



ALP Synergy Limited has created a diverse expert team to provide you
with coaching, mentoring and strategic business development advice.

Discover the team that is ready to help you to grow and develop your
organisation for future success. Our advisors are marked with * and
when they are also Non-Exec Directors have **,

GROW YOUR BUSINESS WITH OUR
ONE TO ONE SUPPORT

We are ALP Synergy Ltd and we are on a mission to support 10,000 small
UK businesses to start, grow or thrive by 2030 as part of a sustainable
and fair economy.

Over 6,500 entrepreneurs and businesses have benefitted from our
support so far, either by attending our workshops, receiving grants or
working with our team of experts. We are here to help small businesses
(SMEs), entrepreneurs and socially minded enterprises get the support
they need.

We have a hand-picked team of 25+ expert business and innovation
advisors, coaches and mentors here to help you to explore your
business ambitions and overcome challenges. Our team have the
experience you need to start, grow or thrive in business, avoiding the
mistakes others make and accelerating towards success.

We are delighted to introduce this team to you in our ‘One to One
Business Advisor Brochure’

Get in touch with Lesley to access their support:

Lesley@alpsynergy.co.uk



Paula Nickson (Founder | Greater Than Ltd and Senior
Consultant, ALP Synergy Ltd)*

Professional coach with 20+ years’ experience, ICF-certified
since 2015

Former CEO of a successful social enterprise

Works with leaders across multiple sectors, from start-ups
to large enterprises

Focuses on unlocking potential, defining goals, and
achieving results

Believes clients have the capability to achieve their
ambitions, providing clarity and confidence

Typical session structure:

Client-led process, using coaching questions to support and
challenge

Establish focus and outcomes together, then work on client
priorities

Clients leave with clarity and confidence on next steps

What | expect from clients:

Arrive with thoughts on what you want to make progress on

Ant Parsons (Director | ALP Synergy Ltd)

e Business and environmental innovator with a creative
leadership style

e Helps organisations rethink challenges and opportunities

e Works across research, technology, business, and impact
sectors in the UK and abroad

e Passionate about sustainable business growth in
Oxfordshire

e Strong knowledge of the local business support
community

https://alpsynergy.co.uk



https://alpsynergy.co.uk/

Lesley McKie*

¢ Supports small businesses at every stage from ambitious
start-ups to established enterprises with mentoring,
marketing, and strategic guidance

e Over 20 years' experience as a Director of an Oxfordshire
SME, with advanced corporate coach training from KPMG

¢ Leads a start-up programme in Berkshire as a Growth Hub
Business Adviser

e Expertin both digital and offline marketing, helping
businesses communicate with clarity and impact

e Teaches at Oxford Brookes Business School, sharing
practical business insight with undergraduate and
postgraduate students

e Brings third-sector experience as Director and Trustee of
an Oxfordshire arts organisation

¢ Holds an MBA and CIM Diploma, with a background in top-
tier consultancy

Typical session structure:
¢ Client-led conversation and coaching

What | expect from clients:
¢ Openness and willingness to explore options

Su Copeland (CEO | Priddey Marketing)

¢ Over 30 years’ experience helping founders and business
leaders attract high-quality leads, launch products and
services, and build robust marketing functions

¢ Specialist in supporting organisations in emerging technology,
science, and engineering while experienced across many
other sectors

e Combines commercial insight with hands-on experience
running and advising SMEs and start-ups

¢ Delivered projects for organisations including Microsoft,
Sanofi Pasteur and Novartis, alongside numerous local and
regional businesses

e Active within the Oxfordshire business community as an
Enterprise Oxfordshire Business adviser and founder of the
STEM Advisers Hub

Typical session structure:

e Practical, conversation-led mentoring to help identify
challenges and opportunities

e Focused discussion on marketing priorities, resources, and
next steps

e Clear signposting to further support or connections, where
useful

What | expect from clients:
¢ Openness to share context and current challenges
¢ Willingness to explore new ideas and approaches
e Commitment to follow through on agreed actions

https://www.priddeymarketing.co.uk



https://www.priddeymarketing.co.uk/

Maria Anubi MA (cmp) FBDO FADO*

¢ Qualified optician and entrepreneur with 25+ years in
sales, business growth, and personal development

e Holds a Master's in Coaching and Mentoring from
Oxford Brookes University

e Former owner of franchises and independent optical
businesses

e Business Growth Coach and mentor for Cartier Women's
Initiative and Cherie Blair Foundation

e Areas of interest: strategic growth, authentic leadership,
sales & marketing, wellbeing in business

Norma Foster (Foster Conscious Business)

¢ International growth specialist with 40+ years experience in
Europe

¢ Leadership coach, mentor, trainer, and international
speaker

¢ Qualified Therapeutic Coach™ and EFT practitioner

e Expertin cultural training, global business strategy, and
marketing across borders

¢ Advocates for Conscious Business, aligning people, planet,
and profit

Services offered:

e Strategic planning for UK/international growth

¢ Executive coaching and mentoring

e Conscious business consulting and culture change

e Marketing and digital strategy across languages and
cultures

e Cultural training for collaboration

¢ LinkedIn profile optimisation

¢ Wellbeing and mindset coaching




Georgey Routen*

e Founder of The Business Strategy Co, supporting
professional services and lifestyle businesses

e Specialist in helping “accidental entrepreneurs” build and
grow businesses

e Build systems, triple check your processes and help all
areas of business development.

e Grew own business to £1m revenue with 25% profit
margin and two profitable sites. Now enjoy's helping
businesses achieve the same success.

Key areas of support:

Business strategy and implementation
Expansion strategies

Financial planning and cash flow improvement
Process improvement and systems

Marketing strategy and digital presence

e Grant applications and fundraising

https://www.businessstrategyco.co.uk

Grae Laws MBA (Director |Beyond Touch Ltd)*

e Strategist supporting start-ups, SMEs, and research-led
organisations to achieve sustainable growth

¢ Simplifies complex challenges using visual thinking and
practical frameworks

e Specialist in business models, Al integration, and digital
adoption

e Delivers workshops and 1:1 support online and across the UK.
Known for practical, action-focused advice and a friendly
approach

¢ Executive MBA (Oxford Brookes), PRINCE2 and Lean Six Sigma
certified

Typical session structure:
e Supportive, goal-focused process centred on meaningful
outcomes
e Clarifies objectives, identifies core challenges, and co-creates
an actionable plan
¢ Sessions are honest, non-judgemental, and designed to
encourage new ideas and practical next steps

What | expect from clients:
e Come prepared to reflect honestly, stay open to new ideas, and
engage fully in finding solutions
e Bring energy and commitment progress happens through
genuine collaboration

https://beyondtouch.co.uk



https://www.businessstrategyco.co.uk/
https://beyondtouch.co.uk/

Nicola Musgrove (Director | NetKind Consultants Ltd)*

e Specialises in grant funding, programme management, cluster
analysis, and business development

e Helps clients turn ideas into commercial success through
innovation

e Collaborates with entrepreneurs, SMEs, universities, and local
authorities to foster growth in UK companies and industry
clusters

¢ Offers mentoring, grant reviews, pitching support, workshops,
and networking to build skills and connections

e Provides sector expertise, insights, and introductions to
support long-term growth

Typical session structure:
¢ Collaborative, client-driven process to identify and develop
pathways to success
¢ Explore opportunities in funding, networking, or business
development
¢ Provide a clear, focused approach with relevant introductions

Client expectations:
e Come prepared with a clear idea of what success looks like, and
we'll work together to achieve it

https://netkind-consultants.com

Emma Redman (Founder | Empowered Coaching)*

e Counsellor, neurodiversity and business coach supporting self-
employed individuals, business owners and SMEs

e Helps leaders and teams build awareness, understanding and
personal/professional development whether neurodiverse
themselves or supporting a diverse team

e Experienced in guiding start-ups and small businesses through
challenges, growth and practical decision-making

e Skilled at combining counselling insight with business coaching
to bring clarity, confidence and resilience

e Broad knowledge of business support, with a creative and
resourceful approach tailored to each client's unique situation

Typical session structure:
e Client-led discussions shaped around your priorities
e Coaching questions and tools to explore challenges and find
practical solutions
¢ Clients leave with clear next steps and renewed confidence

What | expect from clients:
e Openness, reflection, and readiness to take action

https://www.empowered-coaching.today



https://www.empowered-coaching.today/
https://netkind-consultants.com/

Miki Lentin (Director | Miki Lentin Consulting)*

¢ Creative and visionary strategic leader with 30 years'
experience across the cultural and creative sectors

e Former Head of Corporate Affairs at the British Library,
leading marketing, communications, strategy, and digital
content

¢ Delivers innovative and transformational strategies for
organisations including the Houses of Parliament, Imperial
War Museum, Royal Museums Greenwich, and the British
Council

e Experienced consultant with a strong background in
organisational strategy and leadership across both public
and private sectors

¢ Actively involved in community and charitable work as a
school governor, trustee of Threads in the Ground, and
volunteer at Hornsey Food Bank and Freedom From
Torture

e Published writer with a passion for creativity, purpose, and
social impact

Typical session structure:
¢ Open dialogue, proactive problem-solving
¢ Plans developed for follow-up discussions

What | expect from clients:
¢ Clear challenges or opportunities to discuss
e Willingness to learn and think differently

http://www.mikilentin.net

Phil Curtis (Director |First Thirty Ltd)

¢ Guiding business owners/leaders to make robust, high value
decisions

e Building compelling propositions for strategy, growth, and
investment

e Set up projects and campaigns to deliver value with
confidence and control

e Background in aerospace, energy, and professional services,
with international multi-sector experience

e Specialist in sustainable operations for small businesses

Typical session structure:
¢ Coaching style to explore gaps or barriers and find ways to
navigate them
¢ Simplifying complex situations to make them manageable
and less scary
e The goal is for clients to leave with clarity, a bit more
confidence, and an action plan to take the next step

What | expect from clients:

e Arrive with intent - open mind, open heart, and a willingness
to solve problems together

https://www.first-thirty.com



http://www.mikilentin.net/
https://www.first-thirty.com/

Paul Holmes (Managing Director | PCH Business
Support Ltd)

e 25+ years’ experience in manufacturing, engineering, and
local government

¢ Degree-qualified engineer with senior leadership
experience in FTSE100 companies

¢ A decade of leading multimillion capital projects

e Specialises in growth, change management, governance,
and technology commercialisation

¢ Provides strategic advice, systems support, and leadership
mentoring

https://www.pch-consultants.co.uk

Beth Kirk (Founder|Socially Oxford)

e Social media marketing specialist with corporate
background (Coca-Cola GB, Lucozade)

¢ Focuses on helping businesses cut through social media
overwhelm

¢ LinkedIn specialist, supporting personal brand building and
content planning

e Runs campaigns across LinkedIn, Instagram, X, and
Facebook

¢ Sessions leave clients confident, inspired, and ready to
boost visibility

https://www.sociallyoxford.co.uk



https://www.pch-consultants.co.uk/
https://www.sociallyoxford.co.uk/

Lee Freeman (Cost, Procurement and Carbon
Solutions Consultant at Auditel UK)

Finance and transformation leader with 30+ years' post-
qualification experience

Specialist in ESG reporting (CSRD, TCFD / IFRS) and zero-
carbon strategy development

Led emissions measurement and carbon reduction
programmes aligned to Science Based Targets (SBTi),
including net zero submissions

Provides carbon neutrality verification, ESG software
implementation and automated reporting solutions

Experienced trainer and published contributor across
procurement, accounting and sustainability sectors

Typical session structure:

Practical implementation of reporting frameworks and
systems

Robust emissions measurement and verification expertise

Strategic guidance aligned to regulatory and net zero
requirements

What | expect from clients:

¢ Commitment to accurate data and transparent reporting

Senior-level engagement with sustainability objectives

https://auditel.co.uk

Shalini Sequeira*

Executive coach and facilitator with international experience

Works with leaders in start-ups, global businesses, and
partnerships

Provides calm, supportive yet challenging space for
problem-solving

Facilitator at She Leads Change; pro bono coach for
Macmillan Wellbeing Coaching

ICF-trained, with a focus on inclusion and coaching
emerging leaders

Typical session structure:

Client-led direction, with coach providing structure and
focus
Goal-setting and problem-solving to drive change

What | expect from clients:

Bring a dilemma, challenge, or topic to explore
Come with curiosity and openness


https://auditel.co.uk/
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Lucinda de Quincey Adams MA ACA

¥
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¢ Chartered Accountant with 20+ years’ experience in finance
leadership

e Member of VFDnet, supporting SMEs with part-time
financial direction

e Specialist in KPIs, profitability, forecasting, and financial
processes

¢ Uses bespoke Scale-up ReadiMap tool to identify strengths
and blind spots

e Experienced across financial services, retail, consulting,
landscaping, and charities

Dan Sparrow (Founder|Rapid Indigo Ltd)

e Technology consultant with 20+ years' experience helping
growing businesses improve performance through smarter
use of cloud systems

e Background spans early web applications through to
corporate IT projects for organisations including Jaguar Land
Rover, Santander and Oxford University biotech spin-outs

e Specialises in exploiting modern cloud technology to
automate processes and unlock data insights across CRM,
e-commerce platforms and existing software systems

e Combining the right technology with practical ways of
working to deliver measurable results

Typical session structure:
¢ Practical advice on technology and systems
e Clear roadmaps for software, automation and integration
e Afocus on efficiency, data insight and performance
improvement
¢ Solutions that align technology with how your team actually
works

What | expect from clients:
e Clarity on business goals and operational challenges
¢ Willingness to review and refine existing systems

https://www.rapidindigo.com



https://www.rapidindigo.com/

Professor Andrew George (Director|AJTG Ltd)**

e Extensive experience in Higher Education, healthcare and
healthcare innovation

e Executive coach who has supported senior leaders in a
range of organisations

e Chaired range of small and large businesses and
institutions in education, healthcare and innovation, with
considerable experience in strategic planning and problem
solving

e Strong communication and leadership abilities
e Dedicated to making a difference to people and their work

Typical session structure:
« Initial discussion to clarify goals and set session objectives
e Use of coaching approach to support individual’s business
needs
e When needed mentoring, drawing on experience of senior
roles

What | expect from clients:
e Open and honest communication throughout our work
together
e Commitment to agreed actions and a willingness to
embrace new perspectives
e Punctuality and respect for scheduled session times

Ajtg.co.uk

Jane Abbott (Founder|The Marketing Shed and
Jane Abbott Marketing)

e Chartered Marketer with 25+ years’ experience spanning
global brands (Heinz, Volvo, Subway), agencies, and small
business marketing

e Supports 1-25 person businesses, helping to cut through
the noise, create a clear marketing plan, and take consistent
action that leads to results

¢ Blends strategic thinking with practical support, enabling
business owners to move from overwhelmed to confident
and in control

¢ Known for jargon-free advice, calm accountability, and a
structured approach that turns ideas into action

Typical session structure:
e Afocused, practical conversation tailored to your goals and
challenges
e Together, we'll clarify what's working, what's not, and what
to prioritise next
¢ You'll leave with a clear action plan and renewed confidence
to move forward

What | expect from clients:

¢ Be ready to share where you're stuck and open to doing
things differently!

https://janeabbottmarketing.com



http://ajtg.co.uk/
https://janeabbottmarketing.com/

Terry O'Mahony, M.Sc, MCIOB, Construction Leaders
Club**

Experienced business and executive coach with 15+ years of
success supporting UK-based businesses

Founder of Construction Leaders Club, providing
networking, management training, and one-to-one coaching
for construction professionals

Passionate about helping ambitious owners, leaders, and
executives in the construction sector grow themselves, their
teams, and their businesses

Typical session structure:

Addresses issues such as strategy, change management,
leadership, marketing, and team development

‘Discovery Calls’ explore your current situation, goals,
challenges, and next steps

Focused on generating clear understanding and actionable
recommendations

What | expect from clients:

Be honest, transparent, and fully committed to learning and
development

Approach sessions with curiosity, openness, and respect for
time and expertise

www.clcpro.co.uk

Marcus Roskill (Director | eppiq marketing)

¢ Online marketing specialist, jargon-free approach

¢ Helps businesses select channels, audiences, and budgets
for return on investment

e Google Partner with up-to-date Ads qualifications
¢ Also builds websites (WordPress to bespoke eCommerce)

¢ Long-standing client relationships, 1ISO27001 certified for
quality

https://eppig.co.uk



https://eppiq.co.uk/
http://www.clcpro.co.uk/

Louise Chandler (Founder|Soundbite Media)

¢ Award-winning marketing and communications specialist
with 20+ years’ experience in media, PR, and marketing

e Former BBC broadcaster and Chartered CIPR Practitioner

¢ Helps businesses communicate with clarity through practical,
creative marcomms strategies

e Worked with major brands including Superdrug, HSBC,
Lloydspharmacy, Nationwide, Network Rail, BBC, and The
Prince’s Trust

Typical session structure:

e Focused on marketing, PR, and communications aligned with
your business goals

e Practical, relevant advice tailored to your objectives

What | expect from clients:
e Share clear, timely information and be open to learning new
ideas
¢ Be honest and collaborative to build trust and achieve great
results

https://soundbitemedia.co.uk

Richard Holling (Berkshire Dales Ltd)

¢ 30 years in business and financial services

e Former IT services and software manager, now supports
SMEs with finance

¢ Advises on bank loans, asset-based lending, and alternative
finance

e Experienced in global team leadership and operations
(E50m turnover)

Typical session structure:
¢ Client-led conversation with practical advice

What | expect from clients:
e Provide details of finances (balance sheet, P&L, cash flow)
for finance advice



https://soundbitemedia.co.uk/

Judy Andrews (Founder |Tickety Boo Creative)

e Brand strategist and creative director with 20+ years’
experience driving clarity, confidence and commercial
momentum

e Global expertise across the UK, US, Asia and Australia,
leading brand and retail transformation programmes

¢ Has delivered work for Tesco, Winn-Dixie, Coles, Superdrug
and DFI Retail Group across rebrands, loyalty, pricing and
customer experience

e Combines commercial rigour with human insight to create
strategy that connects and delivers results

e Supports both global retailers and growing businesses with
practical, grounded guidance

Typical session structure:
e C(lear, structured thinking and practical direction
e Engaging workshops that align teams and drive action
e Honest insight with a strong commercial focus
e Supportive challenge that builds confidence and
momentum

What | expect from clients:
e Openness to challenge and fresh thinking.
e Active engagement and honest contribution.

ticketyboocreative.co.uk

Matt Williams (Founder | Cypher)

¢ Founder of Cypher, a modern cloud-based accountancy firm
built to integrate seamlessly with leading accounting
software

¢ Delivers automated, real-time financial insight through a
fully cloud-based model

¢ Works with growing businesses to improve visibility,
efficiency and financial decision-making

e Operates on a transparent monthly fee model, focused on
value and long-term partnership

Typical session structure:

e Real-time financial clarity and streamlined systems
¢ Practical, growth-focused advice tailored to your business



http://ticketyboocreative.co.uk/
https://cypherhq.co.uk/

Phil Wakefield (Product Manager at Perspectum)

e Product Manager at Perspectum, leading Al-enabled digital
solutions for smarter, faster and more patient-centric
clinical trials, particularly in IBD and MASH

e Works across clinical, technical and operational teams to
deliver scientifically rigorous yet practical trial products

e Contributes to research strategy, publications and
intellectual property, turning innovation into peer-reviewed

insight and protected patents a

e Focused on reducing variability, optimising endpoints and
integrating Al into regulated clinical workflows ¥

Typical session structure: s '
¢ Clear thinking across complex clinical and technical %‘\, i
challenges -3 :

¢ Insight into Al integration within regulated environments i

What | expect from clients: pe 7.
e Openness to innovation and new technologies

s

Isobel Camier (Founder|Camier Communications Ltd)

e Highly experienced communications skills trainer
specialising in clarity, confidence and persuasive impact

e Designs and delivers bespoke, high-impact workshops that
help professionals pitch ideas and present with conviction

e Founder of Camier Communications Ltd, established to help
organisations nurture, develop and retain their best people

e Trusted by organisations including Christian Louboutin,
NatWest, the Cabinet Office, the British Heart Foundation
and National Grid

e Former communications leader with 15+ years’ experience,
including agency roles and Head of Communications at
Williams F1

Typical session structure:
¢ Dynamic, engaging and practical workshops
e Asupportive environment that builds lasting confidence
e Actionable tools for storytelling, influence and executive
presence

What | expect from clients:
¢ Willingness to participate actively and stretch beyond
comfort zones
e Openness to feedback and new approaches
e Commitment to applying learning in real-world situations

https://www.camiercommunications.com



https://www.camiercommunications.com/

Rod Macrae *

e Experienced communications and media professional

e Former Communications Director for Greenpeace
International

e Founder of Positively Media consultancy, supporting SMEs,
corporates, and charities

e Specialistin PR, content creation, video, and
communications strategy

e Strong focus on sustainability and carbon reduction

Sherry White (Director | Oxford People Solutions
Limited)

¢ Helps small business owners put HR, Safety, and Training
foundations in place for smooth, stress-free, and compliant
operations

e Guides businesses without in-house HR or safety teams on
contracts, policies, staff issues, risk assessments, and
practical training

e Simplifies processes and creates inclusive workplaces,
freeing owners to focus on growth and what they enjoy

¢ Neurodivergent professional (Autism & ADHD) designs
systems and training that work for everyone

e Active volunteer and Trustee in Oxfordshire, mentoring
professionals and promoting safe, inclusive workplaces

Typical session structure:
¢ Review and establish HR and safety essentials
e Offer ongoing, practical HR and safety advice tailored to
your business
e Support the creation of a more inclusive and supportive
workplace

What | expect from clients:
e Come ready to discuss the HR or safety challenges you
want to tackle
e Be open to practical solutions and actions that improve
your business operations

https://oxfordpeoplesolutions.co.uk



https://oxfordpeoplesolutions.co.uk/

Sean Hackemann (Director |Specialist Accounting
Solutions Ltd

e Brings clarity to financial performance and confidence to
strategic decision-making

e Expertise includes capital raising (debt and equity),
financial modelling, valuations and M&A support

¢ Provides independent reviews, board reporting and
specialist support to Finance Directors of £20m-£80m
businesses

e Focused on equipping founders with the insight needed to
build and scale strong, sustainable businesses

Typical session structure:
¢ Clear financial insight aligned to strategic goals
¢ Robust modelling and commercially grounded advice
e Calm, experienced support through transactions and
growth phases

What | expect from clients:
¢ Commitment to informed, data-driven decisions

https://teamsas.co.uk



https://teamsas.co.uk/

GET IN TOUCH TO START YOUR BUSINESS
SUPPORT JOURNEY TODAY:
LESLEY@ALPSYNERGY.CO.UK

https://alpsynergy.co.uk

s
Y/ AP
Synergy



https://alpsynergy.co.uk/

	BUSINESS
	ADVISORS
	2026
	Grow your business with our one to one support
	Lesley@alpsynergy.co.uk
	Paula Nickson (Founder|Greater Than Ltd and Senior Consultant, ALP Synergy Ltd)*
	Professional coach with 20+ years’ experience, ICF-certified since 2015
	Former CEO of a successful social enterprise
	Works with leaders across multiple sectors, from start-ups to large enterprises
	Focuses on unlocking potential, defining goals, and achieving results
	Believes clients have the capability to achieve their ambitions, providing clarity and confidence

	Typical session structure:
	Client-led process, using coaching questions to support and challenge
	Establish focus and outcomes together, then work on client priorities
	Clients leave with clarity and confidence on next steps

	What I expect from clients:
	Arrive with thoughts on what you want to make progress on

	Ant Parsons (Director|ALP Synergy Ltd)

	https://alpsynergy.co.uk
	Lesley McKie*
	Typical session structure:
	What I expect from clients:

	Su Copeland (CEO|Priddey Marketing)
	Over 30 years’ experience helping founders and business leaders attract high-quality leads, launch products and services, and build robust marketing functions
	Specialist in supporting organisations in emerging technology, science, and engineering while experienced across many other sectors
	Combines commercial insight with hands-on experience running and advising SMEs and start-ups
	Delivered projects for organisations including Microsoft, Sanofi Pasteur and Novartis, alongside numerous local and regional businesses
	Active within the Oxfordshire business community as an Enterprise Oxfordshire Business adviser and founder of the STEM Advisers Hub

	Typical session structure:
	Practical, conversation-led mentoring to help identify challenges and opportunities
	Focused discussion on marketing priorities, resources, and next steps
	Clear signposting to further support or connections, where useful

	What I expect from clients:
	Openness to share context and current challenges
	Willingness to explore new ideas and approaches
	Commitment to follow through on agreed actions


	https://www.priddeymarketing.co.uk
	Norma Foster (Foster Conscious Business)
	International growth specialist with 40+ years experience in Europe
	Leadership coach, mentor, trainer, and international speaker
	Qualified Therapeutic Coach™ and EFT practitioner
	Expert in cultural training, global business strategy, and marketing across borders
	Advocates for Conscious Business, aligning people, planet, and profit

	Services offered:
	Strategic planning for UK/international growth
	Executive coaching and mentoring
	Conscious business consulting and culture change
	Marketing and digital strategy across languages and cultures
	Cultural training for collaboration
	LinkedIn profile optimisation
	Wellbeing and mindset coaching

	Maria Anubi MA (cmp) FBDO FADO*
	Georgey Routen*
	Key areas of support:


	https://www.businessstrategyco.co.uk
	Grae Laws MBA (Director|Beyond Touch Ltd)*
	Strategist supporting start-ups, SMEs, and research-led organisations to achieve sustainable growth
	Simplifies complex challenges using visual thinking and practical frameworks
	Specialist in business models, AI integration, and digital adoption
	Delivers workshops and 1:1 support online and across the UK. Known for practical, action-focused advice and a friendly approach
	Executive MBA (Oxford Brookes), PRINCE2 and Lean Six Sigma certified

	Typical session structure:
	Supportive, goal-focused process centred on meaningful outcomes
	Clarifies objectives, identifies core challenges, and co-creates an actionable plan
	Sessions are honest, non-judgemental, and designed to encourage new ideas and practical next steps

	What I expect from clients:
	Come prepared to reflect honestly, stay open to new ideas, and engage fully in finding solutions
	Bring energy and commitment progress happens through genuine collaboration


	https://beyondtouch.co.uk
	Nicola Musgrove (Director|NetKind Consultants Ltd)*
	Typical session structure:
	Client expectations:


	https://netkind-consultants.com
	Emma Redman (Founder|Empowered Coaching)*
	Counsellor, neurodiversity and business coach supporting self-employed individuals, business owners and SMEs
	Helps leaders and teams build awareness, understanding and personal/professional development whether neurodiverse themselves or supporting a diverse team
	Experienced in guiding start-ups and small businesses through challenges, growth and practical decision-making
	Skilled at combining counselling insight with business coaching to bring clarity, confidence and resilience
	Broad knowledge of business support, with a creative and resourceful approach tailored to each client’s unique situation

	Typical session structure:
	Client-led discussions shaped around your priorities
	Coaching questions and tools to explore challenges and find practical solutions
	Clients leave with clear next steps and renewed confidence

	What I expect from clients:
	Openness, reflection, and readiness to take action


	https://www.empowered-coaching.today
	Miki Lentin (Director|Miki Lentin Consulting)*
	Typical session structure:
	What I expect from clients:


	http://www.mikilentin.net
	Phil Curtis (Director|First Thirty Ltd)
	Guiding business owners/leaders to make robust, high value decisions
	Building compelling propositions for strategy, growth, and investment
	Set up projects and campaigns to deliver value with confidence and control
	Background in aerospace, energy, and professional services, with international multi-sector experience
	Specialist in sustainable operations for small businesses

	Typical session structure:
	Coaching style to explore gaps or barriers and find ways to navigate them
	Simplifying complex situations to make them manageable and less scary
	The goal is for clients to leave with clarity, a bit more confidence, and an action plan to take the next step

	What I expect from clients:
	Arrive with intent - open mind, open heart, and a willingness to solve problems together


	https://www.first-thirty.com
	Paul Holmes (Managing Director|PCH Business Support Ltd)

	https://www.pch-consultants.co.uk
	Beth Kirk (Founder|Socially Oxford)
	Social media marketing specialist with corporate background (Coca-Cola GB, Lucozade)
	Focuses on helping businesses cut through social media overwhelm
	LinkedIn specialist, supporting personal brand building and content planning
	Runs campaigns across LinkedIn, Instagram, X, and Facebook
	Sessions leave clients confident, inspired, and ready to boost visibility


	https://www.sociallyoxford.co.uk
	Lee Freeman (Cost, Procurement and Carbon Solutions Consultant at Auditel UK)
	Typical session structure:
	What I expect from clients:

	https://auditel.co.uk
	Shalini Sequeira*
	Typical session structure:
	What I expect from clients:
	Dan Sparrow (Founder|Rapid Indigo Ltd)
	Typical session structure:
	What I expect from clients:

	https://www.rapidindigo.com
	Lucinda de Quincey Adams MA ACA
	Professor Andrew George (Director|AJTG Ltd)**
	Typical session structure:
	What I expect from clients:


	Ajtg.co.uk
	Jane Abbott (Founder|The Marketing Shed and Jane Abbott Marketing)
	Chartered Marketer with 25+ years’ experience spanning global brands (Heinz, Volvo, Subway), agencies, and small business marketing
	Supports 1–25 person businesses, helping to cut through the noise, create a clear marketing plan, and take consistent action that leads to results
	Blends strategic thinking with practical support, enabling business owners to move from overwhelmed to confident and in control
	Known for jargon-free advice, calm accountability, and a structured approach that turns ideas into action

	Typical session structure:
	A focused, practical conversation tailored to your goals and challenges
	Together, we’ll clarify what’s working, what’s not, and what to prioritise next
	You'll leave with a clear action plan and renewed confidence to move forward

	What I expect from clients:
	Be ready to share where you're stuck and open to doing things differently!


	https://janeabbottmarketing.com
	Marcus Roskill (Director|eppiq marketing)

	https://eppiq.co.uk
	Terry O’Mahony, M.Sc, MCIOB, Construction Leaders Club**
	Experienced business and executive coach with 15+ years of success supporting UK-based businesses
	Founder of Construction Leaders Club, providing networking, management training, and one-to-one coaching for construction professionals
	Passionate about helping ambitious owners, leaders, and executives in the construction sector grow themselves, their teams, and their businesses

	Typical session structure:
	Addresses issues such as strategy, change management, leadership, marketing, and team development
	‘Discovery Calls’ explore your current situation, goals, challenges, and next steps
	Focused on generating clear understanding and actionable recommendations

	What I expect from clients:
	Be honest, transparent, and fully committed to learning and development
	Approach sessions with curiosity, openness, and respect for time and expertise


	www.clcpro.co.uk
	Richard Holling (Berkshire Dales Ltd)
	Typical session structure:
	What I expect from clients:

	Louise Chandler (Founder|Soundbite Media)
	Award-winning marketing and communications specialist with 20+ years’ experience in media, PR, and marketing
	Former BBC broadcaster and Chartered CIPR Practitioner
	Helps businesses communicate with clarity through practical, creative marcomms strategies
	Worked with major brands including Superdrug, HSBC, Lloydspharmacy, Nationwide, Network Rail, BBC, and The Prince’s Trust

	Typical session structure:
	Focused on marketing, PR, and communications aligned with your business goals
	Practical, relevant advice tailored to your objectives

	What I expect from clients:
	Share clear, timely information and be open to learning new ideas
	Be honest and collaborative to build trust and achieve great results


	https://soundbitemedia.co.uk
	Judy Andrews (Founder|Tickety Boo Creative)
	Typical session structure:
	What I expect from clients:

	ticketyboocreative.co.uk
	Matt Williams (Founder|Cypher)
	Typical session structure:

	https://cypherhq.co.uk
	Phil Wakefield (Product Manager at Perspectum)
	Typical session structure:
	What I expect from clients:
	Isobel Camier (Founder|Camier Communications Ltd)
	Typical session structure:
	What I expect from clients:

	https://www.camiercommunications.com
	Rod Macrae *
	Sherry White (Director|Oxford People Solutions Limited)
	Helps small business owners put HR, Safety, and Training foundations in place for smooth, stress-free, and compliant operations
	Guides businesses without in-house HR or safety teams on contracts, policies, staff issues, risk assessments, and practical training
	Simplifies processes and creates inclusive workplaces, freeing owners to focus on growth and what they enjoy
	Neurodivergent professional (Autism & ADHD) designs systems and training that work for everyone
	Active volunteer and Trustee in Oxfordshire, mentoring professionals and promoting safe, inclusive workplaces

	Typical session structure:
	Review and establish HR and safety essentials
	Offer ongoing, practical HR and safety advice tailored to your business
	Support the creation of a more inclusive and supportive workplace

	What I expect from clients:
	Come ready to discuss the HR or safety challenges you want to tackle
	Be open to practical solutions and actions that improve your business operations


	https://oxfordpeoplesolutions.co.uk
	Sean Hackemann (Director|Specialist Accounting Solutions Ltd
	Typical session structure:
	What I expect from clients:

	https://teamsas.co.uk
	Get in touch to start your business support journey today: Lesley@alpsynergy.co.uk

